
Is your e-commerce  
provision holding
your customers back?

Visit our resource centre 
for more information, 
contact us here or call 
us on 01752 395 600.

1

Prioritise user needs:   
Begin by identifying the specific needs and 

wants of your target audience. This will inform 
your design decisions and ensure that the site 

is intuitive and easy to navigate.

Optimising the user experience (UX) of an e-commerce 
site is crucial for driving sales and customer satisfaction. 
However, creating a complex and bespoke design and 
build that adheres to UX principles can be challenging. 
Here are some tips on how to overcome this:

Seek expert advice: 
Visit our resource centre for more information, 

contact us here or call us on 01752 395 600

By following these tips, you can create an e-commerce site that is both user-friendly 
and visually appealing, leading to increased sales and customer satisfaction.

2

Create personas:   
Develop user personas that represent the 

different types of customers you serve. 
This will help you tailor the user experience to 

different user groups.

3

Conduct user research:    
Gather feedback from potential customers 

through surveys, interviews, and usability testing. 
This will identify areas for improvement and help 

you make informed design decisions.

4

Use user testing tools: 
Leverage web analytics and heat maps to 
track user behaviour and identify areas of 
friction. This will help you optimise the site 

based on actual user data.

5

Simplify the site structure:    
Keep the site hierarchy clear and organised. 

Use a consistent navigation system and avoid 
overwhelming users with too many options.

6

Break down complex tasks:   
Break down complex tasks into smaller, more 

manageable steps. This will make the site 
easier to use and help users avoid

 feeling overwhelmed.

7

Use clear and concise 
language:   

Use simple language that is easy to
 understand. Avoid jargon and technical terms 

that may confuse users. 

8

Provide clear instructions:  
Provide clear and concise instructions for tasks 

such as adding items to the cart, checkout, 
and account management.

9

Optimise page load times:  
Ensure that pages load quickly to avoid 

frustrating users and potentially driving them 
away from the site.

10

Design for mobile devices:   
Optimise the site for mobile devices to ensure a 
seamless user experience across all platforms.

11

Conduct A/B tests:   
A/B test different design elements and content to 
determine which version performs better. This will 

help you optimise the site for conversion.

12

Keep the design consistent:  
Maintain a consistent design across all pages 

of the site. This will create a cohesive brand ex-
perience and reinforce user expectations.
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